
Chocolate: it’s great. � is is pretty 
irrefutable. It gets us through 
break-ups, all-nighter essay crises 
and the Week Five blues. No 
wonder that for the last eight years, 
a rainy week in October has been 
chosen to celebrate this nommiest 
of foodstu� s. Yes, October 8th to 
October 14th is Chocolate Week - 
and there’s a whole four days le� . 
Okay, so it isn’t actually Week Five 
yet, but stop quibbling, you’ve just 
been given an excuse to eat more 
chocolate. Go on, grab a bar, I 
can wait. Oh come on, you’ve got 
crumbs down your chin. � ey’re 
melting. Are you ready? Okay, I’ll 
begin. 

Let’s start with one of the most 
common factoids about chocolate. 
You’ve probably heard your 
parents say that Snickers bars used 
to be called Marathons, but not 
many people know why. Snickers 
always bore that name in its native 
America, but when the Mars 
Company launched the bar in the 
UK, they worried that us cheeky 
Brits would rhyme ‘Snickers’ 
with ‘knickers’ and have a good 
old giggle. In 1990, however, it 
was decided that the British Isles 
had reached emotional maturity 
and could be trusted to ask for a 

chocolate bar without dissolving 
into a � t of giggles, so the name was 
changed back to Snickers.

� e corporate entity that judged 
the UK to have the same sense 
of humour as a six-year-old is 
the mighty Mars Incorporated. 
� e world’s largest confectionary 
company, Mars is an American 
corporate behemoth, but their 
eponymous chocolate bar was 
invented in Slough in 1932 - a� er 
Forrest Mars fell out with his 
father and le�  America in a strop. 
It was originally made with, and 
advertised as, Cadbury’s chocolate, 
as they provided their good 
quality chocolate to Mars at cheap 
wholesale prices. 

� e Mars bar proved so popular 
that by the following year, a 
Scottish rival launched his own 
version. � e ‘Marz bar’ retained 
the distinctive brown, red and gold 
packaging, and the bar was thinner 
and lighter - and crucially, a whole 
penny cheaper. Forrest took the 
Glaswegian grocer to court, and, 
for good measure, copyrighted 
a whole variety of chocolate bar 
names.

Mars Jnr eventually returned 
to his home country, but didn’t 
take his recipe with him. � e 
American version of the Mars bar 
is di� erent to the one we know 
and love. It contains almonds, and 
is undergoing something of an 
identity crisis, having been sold 
both as a Mars bar and ‘Snickers 
Almond’. It’s rather odd to think 
that the iconic chocolate bar is 
recognisable almost worldwide - but 
not in the homeland of its creator. 
To make matters more confusing, 
the clostest thing that America 
has to a Mars bar as we would 
recognise it is called a Milky Way. 
� e US equivalent of a UK Milky 
Way is called � ree Musketeers. 
If there’s on thing for you to take 
away from this article, it is this: 
don’t trust American chocolate. It 
wont be what you expect. 

Hershey’s is probably the most 
popular American brand of 
chocolate over here. Whilst I was 
writing this article, three di� erent 
people asked me to explain “why 
Hershey bars taste of sick”. For 
years, the rumour persisted that 
Mr Hershey was so Scrooge-like 
that he made his chocolate bars 
with sour milk to save money. Like 
all good urban legends, the story 
contains a kernel of truth.

 In 1899, Hershey developed 
the ‘Hershey Process’, a chocolate-
making process that was less 
sensitive to the quality of the milk. 
� e details of the process are a 
closely-guarded secret, but it is 
thought that it involves lipolyzing 

the milk, producing butyric 
acid. Certainly, as Hershey’s 
distincitively � avoured chocolate 
began to dominate the market, rival 
American brands started to add 
butyric acid to their own products.

Forrest Mars was also accused 
of being miserly; apparently if his 

children wanted to eat his candy, 
they had to pay for it. He was 
certainly  shrewd businessman, 
but he wasn’t infallible. � at scene 
in E.T. with the trail of Hershey’s 
Reese’s Pieces? � e � lm-makers 
originally asked Forrest if they could 
� lm the scene with M&M’s. Forrest 
declined the o� er personally - then 
watched the rival product’s sales 
triple as the � lm turned everything 
associated with it into gold.

Mars had, for a time, been in 
business with Hershey’s executive 
Bruce Murrie - the ‘m’s in ‘M&M’s’ 
come from ‘Mars’ and ‘Murrie’. � e 
sweets were invented in 1914 a� er 
the pair heard that soldiers � ghting 
in the Spanish Civil War had found 
a way to stop their chocolate from 
melting - by coating it with a sugar 
shell. � e duo created their own 
version, and it proved so popular 
that the US Army included them in 
ration packs during WWII.

� e US Amy also approached 
Hershey’s to make a ration-
appropriate chocolate bar in 1937, 
as America dri� ed closer to getting 
involved in the con� ict. Captain 
Paul P. Logan of the US Army 
Quartermaster Corps approached 
Hershey’s with an unusual request. 
He wanted a chocolate bar that 
didn’t taste too good. � e army-
issue bar was meant to be a survival 
ration, not a treat, so it needed to 
have three key attributes: higher 
nutritional values than a standard 
chocolate bar, a higher melting 
point, and it mustn’t be too tasty. 

� e thinking was that if the 
bar was too enjoyable, a soldier 
would eat it before he needed to - 
and have nothing to fall back on 

in an emergency. Samuel Hinkle 
was Hershey’s chief chemist at the 
time (and went on to become the 
company’s president) recalls Logan 
saying “make it taste about like a 
boiled potato”. 

Queen Victoria, however, saw 
chocolates as a festive treat for 
her troops. In 1899, she wanted 
to send a Christmas gi�  to all 
of British and Australian armed 
forces � ghting in the second Boer 
War, and approached Richard and 
George Cadbury, who had a royal 
warrant, to manufacture them. 
However, as Quakers, the Cadbury 
brothers were paci� sts, and uneasy 
about supporting the armed 
forces. So that their rivals, Fry and 
Rowntree, also Quakers, could not 
accuse Cadbury’s of violating their 
principles, they invited Joseph 
Storrs Fry and Joseph Rowntree 
into a temporary partnership. 
Rather than argue as to which of the 
three � rms’ branding appeared on 
the tins, they decided they would 
bear no maker’s mark at all, just a 
message from her majesty reading 
“I wish you a happy New Year”. 

Unfortunately, Queen Victoria 
was not amused by this suggestion. 
She didn’t want her soldiers to 
think that she had sent them any 
old chocolate. She wanted them 
to know that she had asked her 
own personal chocolate-makers 
to make the gi� s, as a sign of how 
highly valued her troops service in 
defence of the Empire. 

A compromise was reached: the 
name Cadbury would appear on 
the interior packaging, but not on 
the longer-lasting tin.  Hopefully 
those serving in South Africa 
appreciated their chocolates. A� er 
the sweets were eaten, some tins 
were repurposed for a � nal, solemn 
task. � e medals, dog-tags, and 
mementoes of deceased soldiers 
were o� en sent back to Britain in 
the tins. 

In 2009, the Vice-Chancellor of 
the University was presented with 
an unusual gi�  to celebrate our 
800th anniversary – a 500kg modle 
fo the Fitzwilliam Museum made 
entirely out of white chocolate. 

It was 1.2 metres tall and 1.6 
metres long, and made with the 
equivalent of 10,000 Milkybars. It 
was created in Hong Kong, where 
it was used as a centrepiece for a 
gala dinner, before it was � own to 
the UK. 

Sadly, members of the public 
were not allowed to see, let alone 
sample, the delicious monument. 
It was only allowed to remain in 
the country for one day, due to UK 
customs regulations on imported 
dairy products. It was presented 
to VC Alison Richards inside the  
real Fitzwilliam Museum, where, 
fortunately, it did not cause a fold 
in the time-space continuum. 
� e milky monument was short-
lived; due to the customs rules, it 
had to be destroyed that very day. 
Students at the time told TCS that 
they found the model ‘ostentatious’ 
and objected to all that chocolate 
going to waste.
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